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Abstract

Perception and intention to use herbal product of elderly
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The objectives of this study are to investigate the factors that have influences on perception and
intention in consuming herbal products of elder patients and to investigate the perception and intention in consuming herbal
products of elder patients influencing by the National herbal product roadmap. The method of this study is quantitative
research. The data was collected by 400 questionnaire and samples that used the service at the 1* floor dispensing area of
Somdech Phra Deparatana Medical Center building at Ramathibodi hospital. The data was analyzed by descriptive
statistics, percentage, means, standard deviation, inferential statistics, t-tests, ANOVA, multiple regression analysis and
correlation analysis.

The results revealed that the factors that had influences on perception and intention in consuming herbal products
of elder patients had statistical significance at 0.05. They were age, marketing and 4P principle. In the aspect of the product,
the factors that had influences on perception and intention in consuming herbal products of elder patients were the herbal
products had a beautiful packaging, easy-reading information and price. The factors that effected perception and intention
in consuming herbal products of elder patients were high-price herbal products (Premium grade) and marketing channels.
The factors that effected perception and intention in consuming herbal products of elder patients was the selling stores were
convenient to go. Moreover, in the aspect of marketing advancement, the factors that effected perception and intention in
consuming herbal products of elder patients were sales promotion (SALE) and the product’s trademark. The samples that
knew the National herbal product roadmap different herbal development differently knew the herbal products and had
statistical significance at 0.05. And the National herbal product roadmap has influential of perception of herbal products.

The problems of this study were that most elders usually had an eyesight and hearing problems making it difficult
to collect the data from the questionnaire. At the dispensing area, there were announcements from the speakers making it
difficult to collect the data from the questionnaire. Moreover, co-researchers did not cooperate well. Finally, the elders did
not cooperate because they fear to answer the questionnaire as they thought they did not have knowledge.

The recommendations from the result is that as around 49- 50 percent of the elders did not know the national
master plan of Thai herbal development; therefore, the researchers recommended that the government sector should

publicize more in order to relay the information and detail of the national master plan of Thai herbal development to people



