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Abstract

The value prosposition of pharmacy service in outpatient at

Somdech Phra Debaratana, Ramathibodi hospital

Boonyaphat Monsatta
Project advisor: Chaonsin Suksriwong*
*Department of Pharmaceutical, Faculty of Pharmacy, Mahidol University

Keyword: Snack bars, Mangosteen, Sensory evaluation

Out-patient pharmacy service should be improved continuously with regard to priority
setting. The objective of this research was to assess the importance and value assigned to
out-patient pharmacy services in the perspective of providers. The questionnaire constructed
under the concept of value proposition and importance-performance was employed. Four
dimension of pharmacy service were assessed as: environment, service system, service
provider (non-pharmacist), and pharmacy service. Score 1 to 4 were used to express
different idea as: 4 = most importance/best performance, 3 = importance/good performance,
2 = less importance/less performance, and 1= least importance/least performance. The
questionnaire was distributed during November and December 2015 to all 56 pharmacist
working at the pharmacy department, Dheparatana building. The response rate was 85.71%
The importance/performance average scores of environment, service system, service
provider (non-pharmacist), and pharmacy service were (2.93,3.64), (2.92,3.63), (2.89,3.65),
(3.25,3.76) respectively. The importance scores were not much different, but the least
performance score and the poor performance and very important service which is “service
provider (non-pharmacist)” and “Guarantee waiting time in each service center” should be
improved.

This research was approve by the Ethical Committee for research in human,

Ramathibodhi Hospital with the approval document number 2558/623.
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