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ABSTRACT
Marketing research of whitening herbal extract

cosmeceuticals under nanotechnology
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The objectives of this project were to study consumer behavior, cosmeceutical
market and factors affected consumers’ decision on using herbal whitening products
under nanotechnology production. The method consisted of 2 parts: 1) a questionnaire
interview from 218 samples and interviewing the salesperson from 3 department stores,
2 supermarkets, 2 direct selling companies and 2) gathering information from the
internet.

The result showed that 84.9% of the samples were female, 27.1% were under 20
years old, and 38.5% earned less than 20,001 baht per month. The consumer behavior
showed that 36.1% of the samples were interested in using whitening products under
nanotechnology production, of which 59.0 % were 30-49 years old, 24.4% had salary
10,000-20,000 baht. Interesting distribution channels were counter at department stores
(39.5%) and supermarkets (39.5%), affordable prices were between 500-999 baht, the
favorite promotion strategy was discounting. Market surveying showed that cream and
serum were fashionable forms, and major promotions were giving free samples. The
factors affected consumer’s decisions were quality, safety, and reasonable price. There
were 56 brands for whitening products which distributed in 147 department stores in
Bangkok, and the major form of them was cream.

The information from this research is useful for those who are interested in

cosmeceutical whitening products, for marketing plan development.





