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Dietary supplements now gain increasing popularity in many countries including 

Thailand until become tendency in everybody. These products are sold through in many 

ways such as direct sales, drug stores and retail stores. There is a regulation that 

prohibits exaggerating propaganda on such products. This study is performed to 

evaluate the efficacy and consumer preference of dietary supplements. Questionnaire 

was sent to 459 subjects: 124 males (27.0%) and 335 females (73.0%). The result show 

that 140 subjects are not use dietary supplements (30.5%) and 319 subjects are using 

dietary supplements (69.5%). The age groups of females and males that use dietary 

supplements are 20 – 35 years (50.6%) and 20 -40 years (61.0%), respectively. Families 

and friends (44.2%) have the most influence in using dietary supplements. The main 

finding of this survey confirm that most people use vitamins (47.6%), protein (41.7%), 

fish oil (30.1%), lecithin (22.9%), bird’s nest (20.1%), ginseng (19.4%), evening primrose 

oil (18.5%), seaweed (8.5%). The main objectives of using dietary supplements are 

health promotion and improve memory. A period of time to be effective is 0-2 months 

after use dietary supplement. Most of the subjects say that the effectiveness of dietary 

supplements are healthy promotion and improve skin texture. Most subjects still would 

like to use dietary supplements further because there are good for their health and have 

no any side effect after using. However, 25.4% of the subjects will stop using these 

dietary supplements because of the high price or having side effects. Professional 

groups should be organized at various levels to provide correct information on rationale 

for uses and toxicities of these products. 




