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Abstract
Analysis of herbal product advertisement in
printed materials

Wanna Rungsang, Wannipa Susunthitapong

Project advisor: Arthorn Riewpaiboon*, Winit Assawakitviree®*
*Department of Pharmaceutical Botany, Faculty of Pharmacy, Mahidol
University

**Division of Drug Control, The Food and Drug Administration
Keywords: Advertisement, Printed materials, Herbal product

This research aimed to investigate printed materials of herbal
product in forms of drug, food, and cosmetics in terms of legal
compliance and technical appropriateness.

The research was designed as a cross-sectional survey
research. The target population was entertaining magazine value
not more than 50 bath and advertising sheets. Sampling was
conducted employing convenient method. Analysis was covered
legal and technical aspects. Legal analysis was based on food,
drug, cosmetics and consumer protection acts including advertising
guidelines. Then, technical information was compared with data
retrieved from the Medline database.

Among twenty-three advertisments ; 2 , 11 and 10 of drug,
food and cosmetics respectively, collected during June to July
2000, it was found that 1 drug advertisement, 8 food
advertisements and 6 cosmetics advertisements were not compliant
regarding the related acts and guidelines. Focusing on the sources,
6 of 9 advertisements via magazines and 9 of 14 advertisements via
advertising sheets were illegal. In terms of technical
appropriateness, 18 samples comprising 1 drug advertisement, 9
food advertisements and 8 cosmetics advertisements, had neither
information on species of herbs nor evidence of scientific support



based on the Medline database. Ratio of inappropriateness in
advertising sheets was nearly that of magazine.

The results showed a low level of both legal and technical
compliance of herbal advertisements. Therefore, responsible and
other related govermental organizations should pay more intention
on both law enforcement and promotion to herbal manufactures and
mass media.
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