
 !"#$%&"!'() !"*+,-!./$012-3)456789" 
:74;<=4$<>9$59) 

 

 

 

 

7!>4!# #""-!  "6?>@4> 
7!>4!# #""-$1!  4642-A$09>,) 

 

 

 

 

 

 

 

 

 

*&"> !"9$%B,7CD%EF74?#7(7G<>H=> !"BG ,!0!5(/2 4I0" 
E"$JJ!%142KB!40"L2-3$0 

&-'%142KB!40")  5(!#$MN!/2N5($O/ 

9.B.  2543 

ANALYSIS OF HERBAL PRODUCT 



ADVERTISMENT IN PRINTED MATERIALS 

 

 

 

 

 

MISS WANNA  RUNGSANG 

MISS WANNIPA  SUSANTHITAPONG 

 

 

 

 

 

 

 

 

 

 

 

 

A SPECIAL PROJECT SUBMITTED IN PARTIAL FULLFILMENT 

OF THE REQUIREMENT FOR 

THE BACHELOR DEGREE OF SCIENCE IN 

PHARMACY  

FACULITY OF PHARMACY 

MAHIDOL UNIVERSITY 

2000 



                                                                                                                                                                 

 !"#$%&' 

()*+,-"*)./0()*1234)56,78#490:;<=>?*@=:AB':,BC?,;?0 
 

 !!"# !$%&'(&,  !!")*# ($(+",)-.&/0 
')D)*%!EBF*G(3): 1#2! !)3 4.56780*,  )9)- 1+: ;)< )!=** 

**#> )?#@*(+?.A;/:#(-!0 >"B@*(+?:#(-!0 CD# )28#7+8CD)E7 

**;1&> 5>$C8# (F#9+;&#9>"B;!!C;#!1#D#!'7B8# ;!B2! &(#G#!"($H 
"H):H)"#I : ;#!IJ/"#, (KL1()L&.)C.0, M7)-*+"N0(C$94.! 
 

           ;#! )<+8>!+3&9=3C= +-O$P!B(&>0@.KL1:Q;/#;#!IJ/"#M7)-*+"N0(C$94.!R9(KL1()L&.)C.0R9
ES#9> #CO6;-S1&H1&;#!IJ/"#-#C;TDC#8'7B> #C@DC#B(C2#& )?#;#! 
          ;#! )<+8@PU9;#!(F#! <'55-+EH #& ;7$%C@PV#DC#8>K1;#!IJ/"#M7)-*+"N0(C$94.!
2+3&R9!6P'55H1&8# 1#D#! '7B@>!KL1&(F#1#&  R9(KL1()L&.)C.0!6P'55R5P7) '7BR9 #!(#!5+9@2)&
!#>#W5+57B4C%@;)9 50 5#2 IE8;#!($%C-+ 18%#&'55(BE ; 9F#C# )@>!#BD0> #CO6;-S1&2#&
;TDC#8IE8@P!=85@2=85;+5.!B!#?5+XX+-)8# .!B!#?5+XX+-)1#D#! .!B!#?5+XX+-)
@>!KL1&(F#1#&'7B.!B!#?5+XX+-)>$SC>!1&M6S5!)I*> '7B'9 2#&;#!IJ/"#2=L;F#D9EIE8
D9% 8&#92=L@;=L8 HS1& -%1<#;9+39<Q& )@>!#BD0> #C@DC#B(C2#& )?#;#!IE8@P!=85@2=85;+5HS1C67
<#;,#9HS1C67 Medline 

           <#;-+ 18%#&2=L@;Y5R9!BD %#&@EK19C)O$9#89OQ&;!;T#>C ..:. 2543 <F#9 9 23 

-+ 18%#& '5%&@PU91#D#! 11 -+ 18%#& 8# 2 -+ 18%#&  @>!KL1&(F#1#& 10 -+ 18%#& .5 %#C=> #C
4C%O6;-S1&2#&;TDC#8! C 15 -+ 18%#& '5%&@PU98# 1 -+ 18%#& 1#D#! 8 -+ 18%#& 
@>!KL1&(F#1#& 6 -+ 18%#&@CKL1 )@>!#BD0-#CP!B@*2H1&(KL1.5 %#@PU9;#!IJ/"#IE8R?SR5P7)  9 

?)39 '7B #!(#! 14 ?)39  C=M)E;TDC#8 6 ?)39 '7B 9 ?)39-#C7F#E+5  (F#D!+5> #CO6;-S1&
@DC#B(C2#& )?#;#!.5 %#(% 9RDX%>K118 <#; 23 -+ 18%#&'5%&@PU91#D#! 9 -+ 18%#& 8# 1 

-+ 18%#& @>!KL1&(F#1#& 8 -+ 18%#&C=;#!IJ/"#H+E;+5D7+;;#!2#& )?#;#!D!K14C%.5HS1C672#&
 )?#;#!(9+5(9$9 ! C2+3&4C%!B5$?9)EH1&(C$94.! @CKL1'8;-#CP!B@*2H1&(KL1.5 %#> #C4C%
O6;-S1&9=3@;)E;+5(KL1R5P7) R9(+E(% 9R;7S@>=8&;+5 #!(#!5+9@2)& M7;#!(F#! <'(E&RDS@DY9 %#;#!
IJ/"#M7)-*+"N0(C$94.!R9(KL1()L&.)C.0C=> #C4C%@DC#B(C186%@PU9<F#9 9C#; E+&9+39D9% 8&#9
2=L@;=L8 HS1&> !;F#D9E;Z@;"N0R9;#!> 5>$C;#!IJ/"#RDS?+E@<9'7B!+E;$CC#;HQ39! C2+3&C=



                                                                                                                                                                !

;#!@[V#!B +&RDSC#;HQ39'7B(9+5(9$9RDSM6SM7)- (KL1C 7?9RDSC=> #C!6S'7B> #C!+5M)E?15R9;#!
IJ/"#C#;HQ39 

 

Abstract 

Analysis of herbal product advertisement in 

printed materials 
 

Wanna Rungsang, Wannipa Susunthitapong 

Project advisor: Arthorn Riewpaiboon*, Winit Assawakitviree** 

*Department of Pharmaceutical Botany, Faculty of Pharmacy, Mahidol 

University 

**Division of Drug Control, The Food and Drug Administration 

Keywords: Advertisement, Printed materials, Herbal product 

 

         This research aimed to investigate printed materials of herbal 

product in forms of drug, food, and cosmetics in terms of legal 

compliance and technical appropriateness.  

         The research was designed as a cross-sectional survey 

research.  The target population  was entertaining magazine value 

not more than 50 bath and advertising sheets.  Sampling was 

conducted employing convenient method.  Analysis was covered 

legal and technical aspects.  Legal analysis was based on food, 

drug, cosmetics and consumer protection acts including advertising 

guidelines. Then, technical information was compared with data 

retrieved from the Medline database. 

          Among twenty-three advertisments ; 2 , 11 and 10 of drug, 

food and cosmetics respectively, collected during June to July 

2000, it was found that 1 drug advertisement, 8 food 

advertisements and 6 cosmetics advertisements were not compliant 

regarding the related acts and guidelines.  Focusing on the sources, 

6 of 9 advertisements via magazines and 9 of 14 advertisements via 

advertising sheets were illegal.  In terms of technical 

appropriateness, 18 samples comprising 1 drug advertisement, 9 

food advertisements and 8 cosmetics advertisements, had neither 

information on species of herbs nor evidence of scientific support 
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based on the Medline database.  Ratio of inappropriateness in 

advertising sheets was nearly that of magazine. 

          The results showed a low level of both legal and technical 

compliance of herbal advertisements. Therefore, responsible  and 

other related govermental organizations should pay more intention 

on both law enforcement and promotion to herbal manufactures and 

mass media.  
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