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ABSTRACT

This special project was done for studying the factors related to the
consumption of Thai herbal or health food products. One hundred respon
dents who were customers of Friends of Nature Shop were interviewed a
nd asked to fill in the questionnairs. The results showed that most of the
respondents were middle-age adults, with bechelor degrees or higher, ear
ned high income, and concerned about their health. There was no differen
ce between the number of male and female respondents. Most of them w
ere healthy. The important sources of their herbal informations were healt
h magazine, newspapers, their friends and cousins. The five important fac
tors relating to the consumption of Thai herbal products included 1). The
promotion of Thai products. 2). The good quality of the products. 3). T
he convenience of product consumption. 4). The less danger of the herbal
medicine. 5). The service impression. The results of the study were usef
ul for developing Thai medicinal plants. These products should be develo
ped for the high quality, convenience in using and clear resonable inform
ation, The knowledge about the herbal medicine of the service persons sh

ould be concerned as well.





